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Type & Sign Collection
Typogaki

A compelling introduction into the act of
collecting, as seen though the eyes of an
English visitor to Japan, James Gibson —
designer and associate professor at IAMAS.
(Institute of Advanced Media Arts and
Sciences)

Ogaki: 2nd largest city in Gifu prefecture
Population: 166,676 (31st July, 2008)
Established: 1st April, 1918, as 71st of Japan's
666 cities.

Location: East 136° 36", North 35° 21', approxi-
mately on the same latitude as Los Angeles
(USA), Oklahoma (USA), Pusan (Korea), and
Tehran (Iran).
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Typogaki

Typogakiis an ongoing project realised as a
part of the Design Workshop class taught at
IAMAS. The title, "Typogaki’ (a portmanteau
of Typography & Ogaki) denotes the typo-
graphic landscape of Ogaki city, home to
IAMAS.

The Design Workshop aims to reintroduce
the value of looking at design on a local
scale, with particular attention to type and its
use. Over a series of sessions, students build
collections of photographs, each a personal
compendium of design inspiration, to be
used as a catalyst for group discussions
about creativity and social change. Within this
framework, Typogaki focuses on the fascinat-
ing typographic world of signage.

Charles Eames said: "Design is the appro-
priate combination of materials in order to
solve a problem.” This is self-evident wherever
you look in a city, where people are busy
creating signs — and everything else — out of
whatever they have to hand; materials that are
affordable, manageable, solving the problem
in the simplest manner. Signs of every shape
and size, from standardised to handmade,
systematic to accidental, all potentially hold
visual treats and inspiration. However, due to
their very functional nature, we often miss a

sign’s own beauty, seeing only the information
presented. The key to discovering this wealth
is remembering to look.

Since 2006, the Typogaki project has
annually investigated a different part of Ogaki
city, with over 2000 photographs compiled
to date, shedding some light on the urban
history. Walk around any city and you will see
evidence of our changing society; like design,
cities evolve over time, reflecting economic
and political circumstance. Ogaki, having
seen more prosperous times, is undergoing
urban, industrial, and generational shift. With
revitalisation often meaning out-with-the-old,
and modernisation the move towards more
homogenised presentation, it's increasingly
important to document these local designs
before they are lost.
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The Designer's Eye

James Gibson

Designers can become preoccupied — even
obsessed — with controlling their world, while
at the same time become fascinated by an
accidental or random result. We find equal
delight in the unmatched control a computer
offers us when typesetting on-screen and the
random play of ink across paper when printing
on an old Heidelberg letterpress.

Being a fan of modernist design I'm always
on the look out for bargains in second-hand
furniture shops. Once, rummaging through
a shop in Osaka, | came across a vintage
Eames fiberglass chair. On closer inspection |
discovered ‘Led Zeppelin' scratched into the
seat. | was delighted to see such a thing, but
unfortunately couldn't afford the over-inflated
price tag. It was a shame, as | love to see these
remnants of the past, and not only in furniture.

| did capture the chair in a photograph
and, looking back, this was possibly a first step
in my quest to collect examples of accidental
design. As time has passed I've felt more and
more compelled to capture the changing
states of our creative landscape, from the
random acts of a frustrated teenager to the
relentless action of nature slowly claiming
back what was once its own. Discovering
these visual treats, recording them for future

reference, translating them into my own
creations brings me great joy. It has become
a constant hunt for my personal inspiration.

Maybe this all helps explain my fascination
with collecting samples of signage design.
New signs, fit for purpose, with well chosen
materials and colours, set accordingly, can be
quite beautiful. But give them half a century
of sun, wind, and rain, slowly succumbing to
the weathering of time, suffering wear, repair,
occasional impromptu customisation, and
something magical happens: now far from
their original state, they possess a new beauty.
The rusting of a typeface, replacement of
letters, or unforeseen accidents, all contrib-
uting unique qualities inconceivable to the
original creator.

Within this book I've gathered a selection
of type and signs from around Ogaki. Satisfy-
ing the urge to collect and record, providing
a set of fresh ideas, celebrating the beauty of
the random, for me this is a perfect illustration
of the design inspiration to be found if only
you're willing to look.
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01. Help  Curious exclamation, painted in large, nicely AR BIFT) S EVWSTRBRELGEED. FL
weighted type, onto this red building. BEICE>EVRVNFTREINTLS,
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8238. 9. 2T *#

02.7.860  Small hand-painted numbers, mindful of
spacing and composition.



03. Misa elgglelek i imple and

effective — lovely colour and details.




04. Garage - No Parking ism >d me i den door,

melting into one.




05. Optik  Strong logo, combined pleasantly with bold

text, sits neatly in its rounded ne.




06. Optic ~ Another version of the ‘optic eye’ logo, with AART3vTOES—DNOT, &
both different spelling and typeface.




07. Snack Summit

The name, illustration, and unusual font com-

pose a very intriguing sign for this snack bar.

ZRIATZAN —RED> 7+ MNME ATy I/ =
CBVWTBCHFFLEZZDTA R,



08. Anri Coffee

Blocky Kanji characters, extended to adopt
‘coffee’, with the feel of taped-lettering.

COFFEE) &K EADEBZH, B SEE
EFEFT T TOLBENELSBRL,



09. Cooking Qil Shop - Hanamura ~ Odd shaped sign, with original ‘oil drop’ logo EHo>EOER. ©EEEO DRFH OOIH

slowly peeling away. CEFMATFTVS,




10. Walk on up - Hair Salon Nishiki ~ Faded colours and reinterpreted public

information sign captures my interest.



11. Top Gallant

A good use of the sign's shape, with half-
shadowed face (of Mr. Gallant) filling the left.

ERICENZR0DH S (GallantEkd) EH. RO
KES[CU>EW,



12. Beetle Barber - Seven | wonder about the connection between beetle VIR EREZEEORKEIRBHRLH. ZHBESLL
and barber — fantastic.



13. Push  Appealing to the graphic designer: a simple,

functional illustration.




HAND
SYSTEM

14. Hand System!  The reliable, trustworthy 'HAND SYSTEM'. ETEHE TS THAND SYSTEM, 2. TEMAD

| have no idea what for. AT LMD MBS,



15. Barbers Shop - Shinko A shadow of the past. HHOEF

20



16. BeauTy SALOON  Humorous misuse of a word. Get a haircut, IA—ET7DHZHEEORM. COTIL—> (BS)
facial, and pint of beer, at this Saloon. TldHhv b EEM, SSCE-IIHFEY—E R,
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17. Wool & Knit - Sukeroku  Faded colours, weathering, and exaggerated SBTFERTIIE T2 ANCEToTNEHEL

‘g and '3’, combine to create interest. HHEhEHNBEEEIL.

22
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18. Liquor House - Kunieda

A personal favourite. Colour and composition,
both showing time and effort.

23

BARCHFERERDI D, ELBRCKEEFH
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19. Kawade - We have parking  Comical illustration provides a personal feeling. DINNBAZANDBLEENEBTERZZ D%

L5%x%,



20. Lupine  Colour, font, and fading, working together to BLREETFVIDSIELE ST PELVHRLA

create a soft friendly appearance. PIIEEATVD



21. Kuroda  Peeling black paint on exaggerated type BALEXFORIANTZERFORENEED L

creates a curious effect. WREEATVD
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22.Sashiharu  Another interesting texture, this time formed by ~ £3—D0EHAVERK. SEFEHEZ I ECL>
ageing colours. TEFENT,




4

Ll

23. Bicycle Shop - Tsunoda A confusing combination of elements — aided

by rust rking as a



24. Hobby Shop - Pinokio  These illustrated wooden letters never cease to N
=

make me smile — simply lovely. e




25. Men'’s Shop - Miyuki A men’s shop with a woman’s name. | like the MEIROEQRD(CLEDRE. XAV ENHATNT
font for ‘'MIYUKI’, with neon inner lines. TMIYUKI S D7 4> MDFEL L,
30
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26. Hair Salon - Passion  Kanji, English, and Katakana, all in their place. nThécsz




27. Thread Button Lining - Tani  Red, black, and blue, on a golden geometric BAZNGEMENY LK B.EOXTF
background — amazing. HRE,
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28. Tobacco  Generously spaced bold type, filling the sign Doz BRzEESTERFN EROMICU 72
well.
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29. Cooking Qil Shop - Hanamura ~ Chunky Kanji complemented by black vertical

lines — simple yet striking.




30. Jewels of value - Kokuriko  [like the unusually designed shapes of ‘34 1) 3",

along with the diamond to the left.

w



31. Kinchouken - Gold Butterfly House  Jade on grey vertical stripes. Two sets of RE DR (R, EFDOLO2EDOIEAFENAN
squares above the Kanji add symmetry. Z=RD.
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32.Usami's Team  Fading away to nothing, but all the better for it. HATULESEVWELGSZXFI TR
| like the nicely weighted, rounded font. RDBREOAHEHTULT > MOFELL,
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33.

something new.




34. No Parking  An extra dimension is created as the black BUNFEATEAZACENTOLERDRITHE

letters slowly weather away. HHENTE



35. Every 4th Monday rubbish collection spot  The years take their toll, but add much RAKRAECZOHZLT I ETREFBEAEINSG
character.
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36. Tuesdays  Only the smallest evidence remains — | wonder KEBICANMDH D) EVSEFADDUDEIHE
what happens on Tuesdays? 2D,

41



37. Rusty Children  Nice to see this original metal sign when most
have been replaced with cheap plastic copies.




38. Pedestrians Disintegrating  Lovely colours remaining — along with the sign’s ELLVEAEZSTWVS, FTLEKEEL S

meaning.
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39. Kokowa - Liquor Shop Nihonya | like how the rust changes the type and logos, BREAZ—VI2MABHNS, HFUNYA 70T
adding texture and uniqueness. EEZBDHL,
44



40. Sexy Sign  Efficient typeface, punched in to reusable metal RMLER. BAATETI2ER.
plates — functionally fantastic. RESLL,




41.  Almost imperceptible, only the thickest of the FBEAERZRBV., RYFHABLBESNZLIBE
painted areas remain. FE-TW3B,
46



47

42. Hair Salon - White Birch  Considered type with subtle details — my
interest emphasised by the missing text.

BMoNEXFOMPYBME. HASBLXFHR
{ELEEZZ5.



43. Meat - Pork  Soft texture and palette, the brush strokes now ELVNAY:
visible after years of wear. HRZITE.

48
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44. Kusuri -

rounded characters.




45. Flying Cars ~ When the future arriy
Did th t of the sign







>
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47. Nemuro Salmon  Elements added over time creating an BOBBOBRNTVWEWVWARERNMDOY ., BHH
engaging composition. DEHENENT,
52



CARBECRFLEZEBOMEICRZDEELL.
such an ordinary box — printed perhaps? BZ5LHRM?

48. Green Tea A pleasure to see such skillful brushwork on

)]
o)



49. Problems with blurry eyes?  Crazy lettering, a touch over-dramatic, yet ZiRLB) T THUDITELEH BEHICE LR

working well in red and black, on yellow. DXFNFHNTND



50. Nishiki ~ Looking hand painted, | find the nicely FEOLWFHEEAD MNCLE) HNENRH.
shaped "(CLE" compelling.




51. Don’t go to nothing  Standard signs, but strangely hand-painted. BHBOCHENFHE, BEOBVWTHE>H

Perhaps made out of desperation.



52. Post  All made by hand. Simple, functional, and full of ~ IARTF#E, > > TIL/Z L. BERTZL
character — great. BEH. RESLL,
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53. Cut & Parma (Ham)  It's humorous how words & meaning change AOSBEABRINZ LS ERLEEENES DS
when translated in and out of languages. TEDHD>TVLKANEBL,




54. Usami Housing  Proud, nicely-formed type — has seen better IRCTEDIVWLFOZELLEHNH 12D TH
days, but still captivating. 25, UL, EREBANTY,




55. Torunare Uno  Comical, hand-cut type with unusual seemingly DAIHINBHVIREXFHARTZC EDBVWARANS
random spacing. BRTLATWND,




F&EL0UBENEH. BEINB

56. Coffee Shop - Fuji ~ Vinyl lettering often cracks, disintegrating to EZ-x=F

leave interesting results. LM



57. Noriokaki ~ Not the most obvious background for delicate EREDHS BWERFERRVA, HEH

calligraphy, but certainly catches the eye.




58. Gold Penguin  An interesting combination of logo and fonts,

just visible under the rust — in need of a polish.




59. Idemitsu Head A considered logo use - faded, chipped, and ZiESLWLWOI0D EHERITE

rusted, nicely exposing the materials. EMNRATELEIANEM.




60. Neon paint - Shirodai  Strong graphic type in purple, designed using BOUZT714hNBLEYIV I ELWEEAEDHE
an unusual combination shapes and angles. HEDEOTHA Y,




Ll i

61. A |like this simple rounded ‘A, presented in a SUED/NLy hOLECHEbDNEZ, > TILERV
palette of rust. TAIDFELL,




TTTTTTITIIT

62.U  I've rarely seen Katakana used for garage AL =P OBERICEOSTZCRBVAI DT OXF
labelling, but often see these colours. Zh. CoeIFLELBICT S,

67



63. G Towel |love the very graphical, well-proportioned 9274hILT HEDENT TRibbon Gy 0O T
‘Ribbon G’ logo. MIFFELL,




64. Udon & Soba - Yasuda  Two very different, interesting logos, visually 2

complementing each other.

69
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2006

The collection from 2006 does not appear in

this book, but can be viewed online.

COART2006FEDIL V> a>FBMLTVE
BAH FEEOURLEY 7OV hORBEZCE

WeRIHEY,

www.iamas.ac.jp/class/dw/typogaki/

2007

1. Help

3. Misa

5. Optik

6. Optic

7. Snack Summit

12. Beetle Barber - Seven
14. Hand System

15. Barber Shop - Shinko
16. Beauty Saloon

17. Wool & Knit - Sukeroku
18. Liquor House - Kunieda
19. Kawade - We have parking
20. Lupine

21. Kuroda

22. Sashiharu

24. Hobby Shop - Pinokio
25. Men's Shop - Miyuki

26. Hair Salon - Passion

27. Thread Button Lining - Tani

28. Tobacco

34. No Parking

36. Tuesday

38. Pedestrians Disintegrating

39. Kokowa - Liquor Shop Nihonya
50. Nishiki

2008

2.7.860

4. Garage - No Parking

8. Anri Coffee

9. Cooking Qil Shop - Hanamura
10. Walk on up - Hair Salon Nishiki
11. Top Gallant

13. Push

23. Bicycle Shop - Tsunoda

29. Cooking Oil Shop - Hanamura
30. Jewels of value - Kokuriko

31. Kinchouken - Gold Butterfly House

32. Usami’s Team
33.

35. Every 4th Monday rubbish collection spot

w

7. Rusty Children

40. Sexy Sign

41.

42. Hair Salon - White Birch

43. Meat - Pork

44. Kusuri - Medicine

45. Flying Cars

46. Yatteruyo

47. Nemuro Salmon

48. Green Tea

49. Problems with blurry eyes?
51. Don't go to nothing
52. Post

53. Cut & Parma (Ham)
54. Usami Housing

55. Torunare Uno

56. Coffee Shop - Fuiji
57. Noriokaki

58. Gold Penguin

59. Idemitsu Head

60. Neon Paint - Shirodai
61. A

62.U

63. G Towel

64. Udon & Soba - Yasuda
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Collectors

2006

Tomoko Igarashi A+ KT
Haruka lde #ii (F2H

Saori Inoue #LE &&HW
Junichi Kanebako #4f5—
Ichiro Kojima /& —Ep
Mariko Sakamoto x4 FEF
Chika Sawano 2% &4
Shunsuke Takawo ERE &N
Yosuke Hayashi # 347
Sunao Hiruta #¥H &
Nobuyuki Yamamoto L7 55
Rie Yoshioka & E&E

Yukari Amano X% BHNF)
Eriko Suzuki #A ZfaF
Chiaki Noji Big T&

Satoshi Hama B #s

Ryo Matsuki #A7K 52

2007

Masamichi Kagechika §4:f Bui
Siméon Reymond

Julien Jassaud

Satoshi Suzuki #57A E&

Ryota Tsutsui &# 574

2008

Shoko Ota AH &7+

Tomomi Kasahara %R k%
Sho Kuwabara /&

Shiho Tsuda M &%

Shingo Maekawa #ill E&
Shunsuke Matsushima & &1
Ryota Matsuda #H 52K
Kazuhito Matsumoto A7 #1s2
Hidetoshi Miyakawa &JII Z&7)
Itaru Yasuda %M %|

Ken Yamashita LI &

Special thanks to all the students and staff
who have supported and participated in
Typogaki and Design Workshop.
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REFCRCBEHHRLLTET,
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TTRETHNOYA YDIARITZT7—2REL, 71 V%
EZABEYT I EEBNICERSNE Ul
EBIRICEINICIART ZT7 1 —DEENHEOHNREEE LR
TWEY,

e R IR OB
T4 X 182mmx 128mm
d>v7>Y  Typogaki, The Designer’ s Eye. Signs.

Map of Ogaki. Collectors. Credit

Typogaki was an IAMAS workshop that was created with the
purpose of collecting typography of signs within the city of Ogaki
and rethinking their design.

Pictures of the typography drawn on signs were made into a vivid
photo album.

Form Perfect Binding
Size 182mm X 128mm

Contents Typogaki, The Designer’ s Eye, Signs,
Map of Ogaki, Collectors, Credit



INFETIAMASTRITS N A Y O7%E%ZIAMAS BOOKS & U THERE L. EFEE(LLF U
Catalogues previously published at IAMAS have been reorganized into IAMAS BOOKS and turned into digital books.

EHAE | How to use

PCTHIE | Via PC

OEXDFEWNS
- Adobe ReaderDi5&
TLE D) #EexFE-> TARE L TCSHABWCLZITET,
- Apple 7L E2—0DFE
o R)N—; ZBREUTHBWZZITET,

How to use table of contents
- For Adobe Reader

Access as table of contents using the “guidebook” function.

- For Apple Preview
Access the “sidebar” as the table of contents.
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